
Dear All 
  
Digital has become big after the pandemic. How big and what will happen this decade is a topic 
of constant discussion. Here are my learnings and thoughts: 
  

1. The global middle class was 2.4 million people in 2010, it is about 3.8 billion in 2020 and 
is expected to be 5.4 billion people in 2030. 500 million people have dropped into 
poverty after the pandemic, but people expect a recovery. The middle class is the 
benchmark for consumption and growth of branded goods and services. There are 
500,000 brands today across 2000 categories, led by the middle class. 

2. Global consumption was dominated by developed economies so far. By 2030, India and 
China will account for 39 % of global consumption. 

3. The concept of a retail market developed in Elizabeth era when artisans were allowed to 
sell their goods directly to the consumer. The artisans opened up small shops for bags, 
shoes, etc. Factory production gave rise to mass manufacturing and goods were more 
freely available and artisan brands went up in price, design and other softer aspects. 
Dropping global tariffs and cross country movement of consumers and goods gave rose 
to global retail chains, global brands in the 1980 s and 1990s. the digital age has given 
way to a direct connection between the brand and the consumer. The artisan had a 
limited range, the direct model today has a much broader range. 

4. There are 3.6 billion smartphones globally, with an average storage capacity of 600 Gb 
and they work on 800 million Wi-Fi networks globally. Imaging or camera is the biggest 
activity today. Consumers share 60 % of the pictures they take. 

5. 4 billion people use the internet, the growth is in single digits now. 
6. Online retail is 18 % of total retail globally, will be 21 % by 2024 and China online retail 

will be 58 % of all  retail in china  by 2024. China will be the hub of online and online 
innovation. They will bring new business models to the table. 

7. Many people felt that grocery will never go online. Grocery sales in china as a percentage 
of total grocery sales is 28 %. Britain is not car off. 

8. Consumers are concerned about internet privacy and the use of their data. Big brother 
watching and use of biometrics will be an opportunity and challenge. Big brother 
watching will deter crime, petty theft, bad behavior, but it will increase state control 
over its citizens. Regulation will be big this decade. I think fines will be steep. 

9. The future consumer in such a digital world will be an INFORMED consumer, 
IMPATIENT consumer, INTOLERANT consumer and an INDIVIDUALISTIC consumer. 

10. Brands on digital will not win because of price , they will win if they are better in design 
thinking, better on sensory appeal. They have to entice , educate, and build experiences. 

11. Advertising in a future world will be more about information and trying to fit the 
message into a deeply personal one. 

12. Hyper personalization will be different for different businesses. There are many great 
examples across the worldlike Stitch fix etc. 

  
I think digital brands might not be bigger than traditional brands this decade but they will 
certainly be better on all counts. 
  
Feedback welcome 
  
Wr 
Shiv 


